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Core Value: G-L-O-B-A-L-I-C
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G - Global Collaboration: Fostering partnerships across borders for shared

knowledge and innovation.

L - Lifelong Learner: Encouraging continual learning and development of global

competencies.

O - Openness and Inclusivity (Cultural Inclusivity): Embracing diversity and

promoting an inclusive environment.

B - Bold Innovation: Striving for continuous improvement and innovative thinking to

tackle global challenges.

A - Accountability and Integrity: Adhering to ethical practices, fostering trust, and

maintaining transparency.

L - Leadership in Sustainability: Prioritizing sustainable practices in education and

research for a better future.

I - International Excellence: Pursuing the highest standards of academic and

operational excellence in a global context.

C - Community Engagement: Actively engaging with communities to create positive

social, economic, and environmental impacts.

Corporate Culture: K-U C-O-R-E

[ k- Knowledge and Innovation

D U - Unity and Collaboration

D C - Commitment to Global Impact

H O - Openness and |nc|,lyqsi\/i1_'y

[ r- Responsibility and Integrity

[

E - Empowerment and Development



